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10 Programme Aims 

 
1. To provide learning opportunities to students to acquire a sophisticated knowledge and 

understanding of the theory and practices of public relations in the context of a critical analysis 
of the media at a national and global level.  

2. To advance the academic ability of media practitioners at postgraduate level by providing them 
with the opportunity to extend and develop their academic knowledge as media practitioners 
and to a) enhance their understanding of the social, cultural, economic and political contexts in 
which media production and journalistic processes work, and b) enable them to gain rigorous 
skills in research methods and conceptual tools in the study of media and cultural theory in 
order to produce scholarly research of a high standing in the field of Media and Public 
Relations. 

3. To broaden and consolidate students’ understanding of the complex, pervasive and 
increasingly internationalised cultures of the production and consumption of media output.  

4. To maximise the recruitment potential of the School and take full advantage of its existing 
teaching and research strengths and resources. The programme will do this by making use of 
existing modules in MCH.  

5. To draw on the expertise of a highly research-active team in media, communication and 
cultural studies whose research publications are current and cutting-edge, thereby benefiting 
the students. 

6. To draw on the international background and research of the team by providing students 
learning opportunities to develop a critical awareness of cross-cultural and trans-national 
issues and contexts in Media and Public Relations through comparative analysis and global 
contextualisation of the subject matter. 

7. To prepare students for further study at PhD level by providing them with methodological rigour 
and the resources needed for independent study. 

8. To provide a programme with learning outcomes that corresponds to those defined by the 
FHEQ as being at Level 7. 

9. To meet government agendas on links with industries by enhancing the potential for 
collaboration between the University and media industries nationally and transnationally. 

10. To conform with prevailing University polices and QAA codes of practice. 
 

 
 
 
 



11 Learning Outcomes 
 
Intended learning outcomes for the degree programme conform to those defined by the 
Framework for Higher Education Qualifications as being at Master’s Level. On completion, 
graduates of this programme will have developed a critical understanding of media, culture and 
society and of the skills associated with the practices of public relations. The programme therefore 
provides students with the opportunity to develop and demonstrate: 
 
a) Conceptual, theoretical and methodological rigour in the application of knowledge to Media 

Studies through compulsory modules and the related options, 
b) The skills required to enhance employability in the profession of Public Relations.  
 
Graduates of this degree programme will be able to demonstrate the analytical and critical skills 
needed to conduct and evaluate current research and advanced scholarship, and the practical 
skills necessary to become practicing Public Relations professionals 
 

Knowledge and Understanding 
 
On completing the programme students should develop: 
A1. A critical and sophisticated understanding of media, culture and society  
A2. An advanced knowledge and understanding of the key approaches to theorising and 

analysing media and public relations, which is informed by cutting-edge research, 
A3. An in-depth knowledge and understanding of the media industry and its regulatory 

frameworks in a transnational context as it pertains to the public relations profession and 
media industry, 

A4. An understanding of the strengths and weaknesses of different types of data dissemination 
and analysis in media, communication, journalism and public relations,  

A5. An in-depth understanding of key production processes and professional practices relevant to 
media, cultural and communication industries, 

A6. An advanced understanding and knowledge of the ethical responsibilities that a scholar and 
investigator has towards the object of research, 

A7. An in-depth knowledge and understanding of professional methods and codes of practice as 
laid down by the Chartered Institute of Public Relations, 

A8. An advanced knowledge and understanding of the power relations inherent in research 
fieldwork. 

 
Teaching and Learning Methods 
 
The teaching strategy is to offer a combination of lectures, interactive online materials, seminars, 
workshops and small-group tutorials. Students will develop skills in defining and formulating 
research issues, skills in methodology, data collection, analysis, bibliographic work, and 
competence in the critical use of sources in the following ways: seminars, independent reading 
and hands-on experience through project work and research for the dissertation. Students acquire 
knowledge of ethical issues through teamwork, presentations, case studies and independent 
reading. 
 
Assessment Strategy 
 
A full range of assessment methods – including group presentations, case-study projects, written 
essay assignments, professional plans and profiles, methodological critiques of selected research 
studies, practice-based reports, individual and group oral presentations, portfolio of media 
production work and critical evaluation – will be employed. These will reflect the aims and 
objectives of the programme and the postgraduate level of the degree. 
 
 



Intellectual Skills 
 
On completing the programme students should be able to apply: 
B1. Effective problem-solving strategies and high-level analytical and planning processes, 
B2. The capacity to define and formulate research problems, questions and hypotheses, 
B3. The ability to reflect on the relationship between theory and practice, 
B4. Conceptual, theoretical and methodological rigour in the application of knowledge to Media 

Studies through compulsory and optional modules,  
B5. The analytical and critical skills needed to assess and conduct current research and engage 

in advanced analysis,  
B6. The ability to critically analyse key theoretical and practical concerns, 
B7. The ability to assess the strengths and weaknesses of different types of data and to extract 

information from relevant data sources. 
 
Teaching and Learning Methods 
 
The teaching strategy consists of a combination of lectures, seminars and tutorials (including 
synchronous and asynchronous sessions delivered online), practical workshops, and fieldwork 
utilising both discipline-specific and team-based problem-solving exercises. Students will be 
provided with teaching and learning strategies that promote a sophisticated understanding of the 
relationship between theory and practice and of cross-cultural and transnational issues and 
contexts in media, public relations, and journalism through comparative analysis and global 
contextualisation of the subject matter. Students will learn through completing assignments, 
practical exercises, professional project work and a research dissertation. 
 
Assessment Strategy 
 
Cognitive skills will be assessed by the dissertation and by professional and practical projects. 
 

Practical Skills 
 
On completing the programme students should be able to apply: 
C1. The complex practical skills to plan, deliver and assess a public relations event for the public, 

private or voluntary sector, 
C2. Practical skills needed for the production of various materials necessary for a public relations 

campaign, 
C3. Bibliographic skills needed to identify and retrieve relevant material, including books, journal 

articles, conference proceedings, statistical data, government and other public reports 
including resources available online and offline, 

C4. A sophisticated use of methods of evaluating a range of sources, texts and practices using 
theoretical frameworks that pertain to media, communication and cultural studies, 

C5. Skills to set up a campaign network for the optimal delivery of a PR campaign, 
C6. Skills to deliver PR campaign messages in a wide variety of media and a good understanding 

of the characteristics of these media, 
C7. Skills to produce effective press releases in accordance with journalistic practices, 
 
Teaching and Learning Methods 
 
The teaching strategy is to provide subject-specific and professional skills through a range of 
specialist modules. Students will be provided with teaching and learning strategies that promote a 
sophisticated understanding of cross-cultural and transnational issues and contexts in media and 



public relations through comparative analysis and global contextualisation of the subject matter. 
Students will also be given support and guidance by their module leaders on both compulsory and 
optional modules. Each student will be allocated a personal dissertation supervisor who will 
discuss all aspects of research in the production of the dissertation on an individual basis. 
Students will work in teams and will present their work in a written format and orally. They will 
learn through participation in seminars and lectures, delivered both in person and online, and 
through the preparation of oral presentations, the dissertation and professional project work. 
 
Assessment Strategy 
 
These will be assessed through written proposals, professional and practical reports, written 
assignments and the dissertation. 
 

Transferable/Key Skills 

 
On completing the programme students should possess: 
D1. The skills to communicate and present research findings effectively to specialist and non-

specialist audiences, 
D2. The skills of effective written and oral communication and presentation, 
D3. The capacity to manage research effectively, including planning, implementing and producing 

reports, assignments, and related projects on time, 
D4. The skills to manage workloads and to work to deadlines, 
D5. The skills to work effectively, both independently and as member of teams in both an 

academic and professional context. 
 
Teaching and Learning Methods 
 
The teaching strategy consists of a range of written assessment including essays, reports, written 
tests, projects, and other practical work and seminars/workshops in which students are required to 
work in teams as well as deliver individual presentations. They provide opportunities for the 
students to co-operate, develop ideas, improve problem-solving capacity and work to deadlines. 
The dissertation provides specific opportunities for skills development through the construction of 
a research plan, through synthesising knowledge and by participating in dissertation workshops on 
the methodologies module and individual meetings with supervisors. 
 
Assessment Strategy 
 
Key skills will be assessed through written proposals, practice-based reports, written essays and 
the dissertation. Assessments will test, as appropriate, theoretical, empirical and professional 
knowledge and understanding, together with their application to the profession of public relations. 
The assessments will reflect the postgraduate nature and aims of the course. They facilitate 
assessment on an equal footing for students from a wide range of cultural, national and 
disciplinary backgrounds. 
 

 
12 Programme Curriculum, Structure and Features 
Basic structure of the programme 
 
The MA Media and Public Relations combines theoretical, research-based and vocational 
elements to provide students with advanced proficiency in academic research and scholarship 
combined with professional skills. The programme comprises modules to a credit value of 180. All 
students will be required to take 4 compulsory 20-credit modules (NB part-time students will be 
expected to complete these compulsory core modules in their first year of registration) and a 



compulsory 60-credit dissertation. All students also choose 40 credits of optional modules. With 
the approval of the Degree Programme Director, candidates may choose one 20-credit module 
from Level 6 (Stage 3) Undergraduate Media Programmes as one of their options (candidates 
cannot enrol again on an optional module that they have completed in previous studies at 
Newcastle University).  
 
Key features of the programme (including what makes the programme distinctive) 
 
The key factor that distinguishes this course from other Master’s programmes in Media and Public 
Relations is the combining of a research-led and critical approach with practical components that 
allow students to develop professional skills. The range of assessment reflects this diversity. 
Assessment requires students to: 
 
a) Engage with theories and concepts, 
b) Provide research evidence and engage with relevant literature, 
c) Demonstrate a critical understanding of research methodology, 
d) Develop practical skills of direct relevance to the profession of public relations. 
 
Students will also have the opportunity to produce a consultancy project-based dissertation, 
enabling them to apply their critical understanding of research methodology and its application 
within an industry setting. This offer is subject to availability of industry organisations. 
 
Programme regulations (link to on-line version) 
 
4076 Programme Regulations 21-22  
 

 
13 Support for Student Learning 
 
Generic information regarding University provision is available at the following link.  
 
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf 
 

 
14 Methods for evaluating and improving the quality and standards of teaching and 
 learning 
 
Generic information regarding University provision is available at the following link.  
 
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf 
 
Accreditation reports 
N/A 
 
Additional mechanisms 
N/A 
 

 
15 Regulation of assessment 
 
Generic information regarding University provision is available at the following link.  
 
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf 
 
In addition, information relating to the programme is provided in: 
 
The University Prospectus:  http://www.ncl.ac.uk/postgraduate/courses/  
 

https://teaching.ncl.ac.uk/docs/regsdocs2021/documents/4076%20Programme%20Regulations%20V1.pdf
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf
https://www.ncl.ac.uk/ltds/assets/documents/qsh_progspec_generic_info.pdf
http://www.ncl.ac.uk/postgraduate/courses/


Degree Programme and University Regulations: http://www.ncl.ac.uk/regulations/docs/ 
 
Please note. This specification provides a concise summary of the main features of the 
programme and of the learning outcomes that a typical student might reasonably be expected to 
achieve if she/he takes full advantage of the learning opportunities provided. 

 

http://www.ncl.ac.uk/regulations/docs/

